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Call-to-action Register button to 
prompt visitors to register to 
BarterSugar
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Non-users can view the 
marketplace to see what is offered

2

Cubesy illustrations to demonstrate 
how the website service works

3

Generate a sense of trust and 
relationship for the visitor about the 
BarterSugar community

4

Visitors can view the 3 types of 
sugars: service, space, & product

5

Visitors can see what BarterSugar 
members are saying in a carousel

6

Easy access to recent blog entries7

Visible Press articles on BarterSugar8



Registration with LinkedIn
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Visitors are encouraged to register 
through LinkedIn to auto-fill their 
information and be verified1

1

2

3

2
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Facebook and Email registration are 
also available to the visitor

BarterSugar will only access the 
user’s Name, Profile image, and 
email address



Registration via Email
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Visitors can see an overview of the 
registration process if they choose 
to register with email

1 1

2 2 A call-to-action button that prompts 
the visitor to begin the registration 
process



Registration via Email
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Users can view their registration 
status through the progress bar

1 1

2
2 Tips section that will help users 

optimize their profile

3

4

3 An indication that reassures the user 
that their information is private to 
them

4 Users have the option to save their 
information if they do not complete 
everything in the text fields



Registration via Email
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Users can enter in as many needed 
services as they please

1

1

2

2 Users can list their sugars (services, 
products, or spaces) and describe 
them

3

3 Users can place a value on their 
listing according to however they 
want (example: per hour, per week, 
etc)

4 Users can add more than one sugar 
at a time

4



Registration via Email
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Users can view what they had 
inputted

1

1

2

2 Because the user registered 
through email, they have the option 
to verify themselves through 
LinkedIn or Facebook

3 3 Users can make their specific listing 
as active or inactive

4 Users have the option to edit their 
data 

4

5 5 Users can save their data for later to 
complete the registration process



Browse Marketplace
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If the visitor clicked onto any of the 
listings, they are prompted to 
register or log into BarterSugar1

1



Browse Marketplace
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The user can see that they are 
logged in and are geotagged

1

1
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3
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Users can search for the specific 
items they need and indicate where 
they want the service, product, or 
space to be

2

Faceted navigation that will allow 
users to filter and refine their search

3

Each listing will show the image of 
their sugar listing and an image of 
the user providing the sugar

4

5
Users are reminded what Trade 
Credit (TC) means when they hover 
over the term

5



Viewing a Sugar
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Breadcrumb navigation that shows 
page status to the user

1
12

3
4

Multiple images that will help users 
understand the sugar listing better

2

Sugar listing details with ratings3

Snapshot information of the Sugar 
provider; Users can click onto the 
profile to see what else they offer; 
Users can message the sugar 
provider for inquiries or barter with 
them right off the bat

4
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Users can see if they have matched 
needs 

5

Reviews from other users on the 
sugar provided

6

Recommended sugars for the user 
based on what they searched 
previously

7



Viewing another Profile
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Summary of the User’s ratings and 
details

1 12

3

List of the user’s sugar listings; they 
can be messaged or start a barter

2

Recommended sugars based off 
the user’s searches

3

4

If the user wants to message the 
sugar provider, a popup with 
appear

4



Bartering Process
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Users can read the brief instructions 
on the bartering process. They can 
minimize it if they choose not to see it

1
1

2

3

A list of what the user is willing to 
trade

2

A list of what the other sugar 
provider listed; if there are many, it 
will be displayed as a carousel

3

4

5 A table of where the trade will 
happen. All the items selected will 
be placed on the table

4

Users are provided with tips to 
optimize their bartering process

5



Bartering Process
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Once the sugar is added to the 
table, it will be greyed out1

1

2

Users can delete their listing if they 
choose to.  
Start Barter button is activated when 
sugars from both parties are on the 
table

2

3
Users can message the other sugar 
provider for more information 

3



Bartering Process
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Confirmation that the barter was 
initiated1

1

2

The user have the option to look for 
other sugars in the marketplace or 
track their barter status

2



Bartering Process

annotatedmockups

Users can see what active barters 
are happening or what barters have 
been completed1

1

2
Users can see who they bartered 
with

2
3

Users can keep track of whose turn 
it is

3



Bartering Process
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Inbox of all inquiry messages. Users 
can search for a specific message

1

1

2
Message catalog of the 
conversation

2
3

User can see the sugar provider’s 
profile

3



Bartering Process
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User can see what they have filled 
out for their profile

1

1
2

List of all the sugars where the user 
can edit and activate or not

2

3

User can add more sugars if they 
like

3

4 User is able to see all their matched 
sugars from the Match Sugar game

4



Bartering Process
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Tips section to instruct users how to 
use the game1

1

2

Photo of the a possible sugar 
provider that may be matched 

2

3

A description of the sugar that will 
be provided based off need

3
4

Users have the option like the sugar 
or not

4



Bartering Process
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Popup that shows a match

1

1

2

User can message the other sugar 
provider for inquiries 

2


